
• Keynote speakers 
Archie Griffin, 
Scott Deming and 
Steadman Graham
• Sessions on diversity, 
cemeteries, embalming, 
sales, hiring, aftercare, 
online presence & more
• Cremation Central
• Green Burial Council 
and JFDA programs
• PLPA’s 5th convention

M A G A Z I N E
 J a n u a r y  2 0 1 4

 CEMETERY  FUNERALCREMATION  

• Hoff Funeral and 
Cremation Service 
welcomes the bereaved 
on Valentine’s Day

• Laurel Hill has a love 
tour that draws people 
into the cemetery 
despite February snow
• Schoedinger Pet 
Services celebrates the 
animal-human bond

• Making the best 
use of celebrants in 
your outreach efforts

• 12 ways to promote 
your next event
• Thinking about 
outreach in a new way

• Roadside memorials
Plus lots of news updates:
• A book reading inside 
 Santa Rosa’s mausoleum
• Rest Haven Funeral Home & 
Memorial Park’s therapy dog

Community outreach
• Cemeteries • Funeral homes • Pet death-care services

Registration 
form is on 
page 104
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MARKETING/ADVERTISING

Open houses. Lunch and learns. 
Preplanning seminars. Remem-
brance programs. Holiday pet photo 

sessions. Death-themed teas. Prom photo 
sessions. What? Yes, you read correctly. The 
number and variety of events being held at 
funeral homes and cemeteries these days is 
staggering.

Nevertheless, creativity in planning events 
isn’t enough to build buzz and increase 
attendance (and therefore the number of 
people who have seen your funeral chapel/
reception center/cemetery gardens/new 
mausoleum), especially with families you’ve 
never served but would like to get to know 
before they need your services.

The advertising checklist
Here are a dozen ways you can get your next 
event noticed by the community and increase 
attendance:

1. Press releases. Yes, this basic step is 
still a necessary one. Whether sent and posted 

online or sent the old-fashioned way via fax 
or mail, press releases let you get the who, 
what, when and where about your event out 
to the public for free through calendar notices 
in your local print publications and on radio 
or cable stations.

If you have an exceptional speaker or 
event, make sure the community knows about 
it by highlighting it in your release. “Bringing 
in a retired four-star general, John Abizaid, 
as our guest speaker was a huge asset to the 
flag dedication ceremony we held this year,” 
said Danielle Andy Belusko, Cremation and 
Funeral Care of McMurray, Pennsylvania.

In just a few paragraphs, explain your 
event and why people should attend. Next, 
send it to your local paper or news stations 
(especially if you are a regular advertiser) 
and then to websites like pr.com for an added 
boost in awareness and weblinks.

2. Invitations. Don’t underestimate the 
power of a handwritten or formal invitation. 
When Tim Stewart Funeral Homes, based in 

12 ways to promote your 
next community event

Coming up with a great idea for a community event, 
planning it and making sure everything goes right on the big day  
all amount to wasted effort if no one shows up. Today, there are 

more ways than ever to get the word out and bring people in.

ICCFA Magazine
author spotlight
➤Jones is a project man-
ager for adfinity who has 
worked in marketing and 
advertising for more than 
15 years.
www.adfinity.net
➤Founded in 1999, adfin-

ity, Tampa, Florida, is a full-service marketing 
and advertising agency that specializes in the 
funeral industry.

stephanie@adfinity.net

by Stephanie Jones

right, the front 
and back of formal 
invitations created 
by adfinity for a flag 
pole dedication at 
Cremation & Funeral 
Care, McMurray, 
Pennsylvania. 
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Lawrenceville, Georgia, held an art exhibit 
event on-site, they wanted to let the entire 
community know about it, especially veterans 
and local government officials.

“When we wanted to announce our 
Eyes of Freedom exhibit, the most effective 
ways were the 3-inch personal invitations 
and 8.5-by-11-inch invites,” said General 
Manager Jeremy Watkins.

“Of course, the entire campaign with 
concert-size posters and banners really 
helped, but the personal invites and flyer 
invites really got our foot in the door and 
got peoples’ curiosity going about the Eyes 
of Freedom event and our funeral home 
involvement.”

3. Flyers. Create a full-page color flyer for 
your event. You can use flyers as posters and 
hang them on telephone poles or hand them 
out to people at your next civic organization 
meeting. You can even include them in 

presentation folders.
Flyers are a versatile marketing tool that 

are inexpensive and can be printed right on 
your in-house printer.

4. Postcards. Small (4-by-6-inch) color 
postcards can be mailed to the people in 
your community to announce your event and 
increase awareness about your funeral home.

You can use your in-house mailing list, 
purchase a list or try the U.S. Postal Service’s 
new Every Door Direct Mail Program, which 
will deliver your postcards to everyone in a 
specific zip code, no list required.

5. Newspaper ads and inserts. An old 
standby, newspaper ads are a great way to 
promote events to families who aren’t in your 
contact database. With newspaper ads, you 
should start promoting your events at least 
a month in advance. If your newspaper only 
prints weekly, you may need to start a little 
earlier for maximum impact. 

Bay Gardens Funeral Home in Hamilton, 
Ontario, runs weekly ads to promote its lunch 
and learns and seminars. People see the event 
announcements in the newspaper first, then 
Bay Gardens follows up via newsletters and 
email to reinforce the message.

Similar to ads, newspaper inserts are an 
affordable way to let everyone in your town 
know about your upcoming event. With 
more room, you can list a schedule of events 
or presenter information on one side of a 
newspaper insert and promote your firm on 
the other.

6. Website. Your website, particularly the 
obituary section, probably receives  half of 
its traffic from people who have never heard 
of your funeral home (one reason it’s a good 
idea to run obituaries on your site). Promote 
your upcoming event via a button, banner ad 
or blog post that links to a page dedicated to 
the event and registration information.

7. Social Media. When it comes to 
promoting events for funeral homes, ceme-
teries and cremation societies, there are 
two primary social media sites to consider: 
Facebook and Twitter.

With Facebook, you can create an event 
and send invitations directly to contacts you 
already have. This can also be helpful when 
estimating attendance. Set the event up a 
month or two before the date and then post 
reminders in the weeks and days leading up 
to the event.

With Twitter, you can tweet about the 
event or share links to your Facebook or 
website event page.

MARKETING/ADVERTISING

tim stewart Funeral home, Loganville, Georgia, promoted the traveling eyes of 
Freedom art exhibit with coordinated marketing materials, including banners 
(above), postings on the company’s Facebook timeline (below left), flyers (below 
center) and formal invitations (below right). All materials were designed by adfinity.

An ad (by adfinity) for karaoke at Frank 
Kapr Family Gardens, Scottdale, Pennsyl-
vania, that also would work as a postcard. 
this combination operation also shows 
movies (with free pizza, drinks and pop-
corn) at the cemetery, as well as holding a 
traditional Easter sunrise service.
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8. Billboards, banners and signs. If 
you have the budget, consider posting your 
event information on a billboard. This can 
be especially easy and effective if you are 
already running ads on a digital billboard. 
You can simply ask your billboard company 
to put the event billboard into your regular 
rotation in the weeks prior to the event.

If a billboard isn’t a possibility, try a 
smaller banner announcing the event that 
you can put outside your funeral home or 
cemetery. For their Eyes of Freedom exhibit, 
Tim Stewart Funeral Homes posted six large 
vinyl banners with event information outside 
of their funeral homes. Frank Kapr Funeral 
Home in Scottdale, Pennsylvania, has a color 
marquee just outside the funeral home where 
event information is posted when there are no 
services to announce.

To reach the families you serve, consider 
making a smaller version of the billboard or 
banner to use as a table tent in your lobby or 
arrangement room.

9. Email. If you have a database of email 
addresses for the families you’ve served 
in the past, emails are an inexpensive and 
easy way to communicate your program 
information. You can track who has opened 
your emails and then follow up with those 
who didn’t in the days leading up to the 
event. Ask them to forward the email to their 
friends and family as well.

10. Newsletters. Print or email newsletters 
are another great way to announce events 
to your community. “Every month, we send 
out an email newsletter highlighting our 
lunch and learns and upcoming speaking 

engagements,” said Laura Markey of Bay 
Gardens Funeral Homes. “The emails include 
a link to our events page where people can 
RSVP instantly, which saves our staff time 
and increases efficiency.”

One caveat for those of you who have 
a quarterly newsletter: Be sure to schedule 
events far enough in advance that you don’t 
miss the opportunity to promote them.

11. Radio and television. If time and 
budget permit, consider a radio spot or 
television commercial. “We run banner-type 
ads each month on our local cable channel 
promoting our upcoming events in addition to 
our services,” said Kapr. “We have definitely 
increased attendance at our community 
karaoke and movies in the park events by 
promoting them on television.”

12. Online event sites. Another possibly 
free option: Online event sites let you post 
the details of your event and are usually free. 
Most newspapers have an online edition with 
event listings.

Patch.com and craigslist.org are also great 
places to list your program or seminar. Your 
neighborhood homeowner associations, 
churches or civic groups also may have 
events pages you can post on.

Events are a great way to get people 
into and talking about your funeral home or 
cemetery. Using multiple marketing vehicles 
to promote your events will increase the 
chances that people who haven’t heard of 
your firm in the past will attend an event and 
form a good impression of your buildings, 
grounds and personnel. r

An email newsletter (left and above, in close-up) from Bay Gardens Funeral home, 
Hamilton, Ontario. The newsletter highlights upcoming programs, includes bio-
graphical information about speaker Dr. Alan Wolfelt and also includes an article 
about handling the holidays after a loss, providing value to recipients whether or 
not they are interested in attending any of the programs.

MARKETING/ADVERTISING
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